
The a im of  the program is  to  tra in  h igh ly  qual i f ied
personnel  in  advert is ing and publ i c  re lat ions  who are
ready to  part ic ipate  in  communicat ion processes  in
d i f ferent  profess ional  f ie lds  (government ,  non-prof i t
and commerc ia l  sectors ) ,  interpersonal ,  soc ia l ,
economic ,  cu l tura l ,  educat ional  and sc ient i f i c  spheres
Graduates  apply  techniques and technolog ies  of  mass ,
bus iness  and personal  communicat ion .

 

ADVERTISING AND PUBLIC
RELATIONS 

INST ITUTE OF SOCIAL SC IENCES AND MASS COMMUNICATIONS 



ACADEMIC-RELATED
ENQUIRIES 
+7-4722-30-18-80
+7-4722-30-11-82
Exam@bsu.edu.ru
kozhemyakin@bsu.edu.ru

A D V E R T I S I N G  A N D  P U B L I C  R E L A T I O N S  

PROGRAM STRUCTURE 
In  the f i rst  year  students  study such subjects  as  "Russ ian language and
culture  of  speech" ,  "Fundamenta ls  of  communicat ion theory" ,  "Phi losophy" ,
"H istory of  Russ ia" ,  etc .  In  the second semester  students  do an internship
in  the press  and PR organizat ions  and departments .

In  the second year  2  genera l  aspects  of  advert is ing and PR act iv i t ies  are
studied .  There  are  a lso  such subjects  as  "The Theory and Pract ice  of  Mass
Communicat ion" ,  "The Theory and Pract ice  of  Advert is ing Act iv i t ies" ,
"Profess ional  Eth ics  of  a  Spec ia l i st  in  Advert is ing and Publ i c  Re lat ions" ,
etc .

In  the th i rd  year  students  have lessons in  "Soc io logy of  Mass
Communicat ion" ,  "Communicat ion Research Methods" ,  "Rhetor ic" ,  etc .  After
the second and th i rd  years ,  students  undertake pract ica l  t ra in ing in  mass
media  advert is ing departments ,  advert is ing agenc ies ,  communicat ion and PR
departments .

In  the fourth year  students  learn appl ied  aspects  of  profess ional  act iv i t ies
( "Press  serv ices  in  commerc ia l  organizat ions" ,  " Internet  advert is ing" ,
"Market ing research and s i tuat ion analys is" ,  "Bas ics  of  integrated
communicat ions" ,  "Organizat ion and implementat ion of  PR campaigns"  etc . ) .
In  the second semester  of  the fourth year  students  undertake pre-d ip loma
pract ice  and prepare  the i r  f ina l  qual i f i cat ion work .

 

LEVEL  Bachelor  

DEPARTMENT 
Inst i tute  of  Soc ia l  Sc iences
and Mass Communicat ions  

DURATION   4  years  

START DATE 1st  September

LOCATION 308009 ,  bu i ld ing
9 ,  st .  Preobrazhenskaya ,  78 ,   
Be lgorod 

LANGUAGE Russ ian 

PROGRAM COORDINATOR
Yevgeny Kozhemyakin  
 
 

WEB
bsuedu . ru/bsu/

APPLICATION
Appl i cat ion for  acceptance of  documents  for  enro lment  (by
mai l )
Consent  to  the process ing of  personal  data  of  the appl i cant .
Letter  of  consent
Ident i ty  document ,  c i t i zenship
Academic  degree
Documents  conf i rming the ind iv idual  ach ievements  of  the
appl i cant
An agreement  on the prov is ion of  pa id  educat ional  serv ices
( for  admiss ion on a  contractua l  bas is )  

ENTRY REQUIREMENTS
Admiss ion of  fore ign c i t i zens  to  study under  contracts  for
the prov is ion of  educat ional  serv ices  is  carr ied out  on a
compet i t ive  bas is  (based on the resu lts  of  entrance tests
conducted by the univers i ty ) .

currency of  payment is  rub le  

TUIT ION FEES
2500 USD 

CAREER OPPORTUNIT IES  
Graduates  can work in  PR departments  and press  off i ces  of
state  inst i tut ions  and publ i c  organisat ions ,  advert is ing
agenc ies ,  advert is ing departments  of  organisat ions ,
publ ish ing and pr int ing companies ,  mass  media ,  press
off i ces  of  commerc ia l  companies ,  market ing and externa l
communicat ions  departments ,  etc .
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